
I’ve been involved in the corporate training world for over a decade, and having attended a Helen Kuyper 
workshop in 2014, I can definitely say she has got something special. She’s clearly an expert in her field, 
but her approach is alternative, refreshing and very effective.  

You learn a lot about the craft of storytelling when you’re with Helen, but more importantly, the workshop 
is designed so that you’re actively building and refining your story right there in the room. It’s challenging, 
interactive but very rewarding.  

If I hadn’t spent time working with Helen, I would have wasted months trying to formulate different 
marketing approaches, with inferior results. The workshop brings great clarity to the message you’re 
trying to share, and helps you identify the best ways to share it. 

We were delighted when Helen spoke at a Smarter Egg event recently, and we immediately had requests to 
bring Helen back! It’s great to know so many people and organisations will benefit from clearer and more 
effective stories, arising from their participation in this workshop.

Aodan Enright 
Founder, Smarter Egg

Storytelling Training with Helen Kuyper

Why is Storytelling so important? 

In the highly connected world in which we work in 
2015, our capability to craft and share a compelling 
story determines how successful we can be. When it 
comes to getting real attention, making your 
message stick, or changing people’s behaviour, a 
well crafted, authentic story can make all the 
difference.

Who needs to be a great Storyteller? 

If you are in the business of persuading other 
people to modify their behaviour in some way, then 
the stronger your storytelling capability, the more 
effective you will be. 

Do you lead a business or organisation? 
Do you lead projects? 
Do you actively market/sell a product or service? 
Do you need to capture and hold others’ attention?  

…..then you need to be a great storyteller. 



Who is Helen Kuyper? 

Helen Kuyper is a world-leader in the craft of helping individuals and organisations develop their 
storytelling capability. Through her business 24/7 Storytelling, Helen travels the world training 
business leaders and organisations in the art, and science, of storytelling. As Helen says, “It isn't a 
law, a rule, the best information or even the most convincing argument that inspires people to 
take action. It’s a story”.

This is what we cover 
• What is a story? 
• Why is storytelling important to me, my organisation 

or my product?  
• Where to find my story/our company stories 
• How to choose the right story? 
• What are the elements of a great story? 
• How do I tell a story that people will never forget? 
• The do’s and don’ts of storytelling 
• How do you make stories work for you or your  

organisation? 
• How to build collective stories? 
• 24/7 Storytelling: where do you find great stories?

What happens at the training? 

This training is unconventional. It’s interactive, 
practical and energising. You’ll apply your learning 
immediately. A range of useful materials are 
provided, some of which you will use continually 
for years.  

We have a spectacular venue, Vertigo at County 
Hall, Cork, specially selected for this kind of 
experience, with full catering focusing on healthy 
foods to sustain your energy and alertness. 

* Registration is now open online. Special discounts on participant fees are available for groups 
and for members of the Smarter Egg Network.

http://smarteregg.com/smarter-egg-storytelling-training-with-helen-kuyper/
http://smarteregg.com/what-we-do/smarter-egg-network/
http://smarteregg.com/smarter-egg-storytelling-training-with-helen-kuyper/
http://smarteregg.com/what-we-do/smarter-egg-network/


Why Stories? 

Over the years we have seen many ways in which stories have an impact on organisations.  
Here are our 7 top reasons why storytelling is important. 

1) Stories inspire us to take action 
It’s our emotions that inspire us to take action, even in a business setting. Facts are not the 
truth, meaning is! A well told story combines the power of emotion with relevant facts.  

2) Stories can change people’s behaviour 
The best way to change people’s behaviour is to give them a new experience. For your 
body it doesn’t matter if it is a real life experience or a well told story. Physically we 
respond the same. This is how a story works; it activates your imagination to simulate a 
real experience. A well told story can have as much impact as a real life experience. 

3) Stories make your message stick 
Our brain is not made for data and information; it’s made for stories. Stories are the glue 
to holding all that data in your brain. Not only can you get and hold someone’s attention 
with a well told story, it’s also much easier for your audience to remember. It is estimated 
that stories are 22 times more memorable than facts alone. 

4) Stories turn strategy into action 
Ben Horowitz said: ‘A company without a story is usually a company without a strategy’. A 
strategy without a story is useless to your business, because it doesn’t turn into concrete 
actions. If you want people to take action, they have to have ownership of it; they have to 
be part of the story. If we don’t feel part of the story, we don’t feel part of the business. So 
an effective strategy needs to be build collectively. 

5) Culture is defined by story 
Ever heard of the saying: ‘culture eats strategy for breakfast?’ Well that’s because stories 
can be more powerful then the truth. People don’t believe something just because it is 
true. In the end, your company’s culture is defined not by its strategy; it’s defined by its 
stories. The question is not, are we telling stories? The question is; is this the story we 
want to tell? 

6) Stories help to find out what’s really going on 
When you ask for facts, that’s what you get; facts. There is only so much facts can tell. Your 
company’s stories, both the stories about your company, as well as the stories told within, 
will tell you much more. If you want to find out what’s really going on, let people tell you 
their stories. 

7) Stories can be easily shared 
In a time when we want to share anything and everything from anywhere, being able to 
share something effectively is priceless. Whether it is your company’s strategy from within 
the organisation or communicating with the whole world via social media. First you need 
to determine your story, only then can you decide how to share it on each separate 
platform. So story first, then telling.  

Looking forward to working with you in Cork in February 2015! 
 - Helen Kuyper


